
Vaccination myth busters
Don’t let these barriers stand in your way.  
Start a profitable vaccination business today!

VACCINE SOLUTIONS

MYTH FACT
Vaccine products are too expensive  
to buy and don’t give a good return on  
the investment.

Offering additional services like 
vaccinations can help offset the lower 
margins on prescriptions and boost 
your bottom line.

The margin on vaccines is typically higher than regular prescription products, and offering the service brings more foot traffic 
and can attract new prescription business. Vaccinations also allow you to cross-sell other pharmacy services. For example, a 
20% vaccination rate can drive a 6% increase in front-end sales.1 

MYTH FACT

Starting and maintaining a vaccine 
program is too much work. 

The Health Mart® Retail Vaccine 
Program offers competitive pricing  
and comprehensive support to grow  
your business.

VaccineComplete:* Comprehensive vaccination solution provides state vaccine registry reporting and alerts you of  
vaccine opportunities. 

Immunization Collaborative Practice Agreement (CPA):* Prescribe and administer eligible immunizations with a  
48-hour turnaround. 

Vaccine Starter Kit: Streamline vaccine program setup with six-month support from a vaccine specialist.

MYTH FACT
I’m too busy! I don’t have time to order 
inventory, market new services and 
fit a new program into my workflow.

If you don’t offer vaccinations, you’re 
leaving money on the table and could 
lose patients to competition.

Ordering: You can easily order a diverse selection of flu and core vaccines as well as supplies via McKesson Connect.™ 

Marketing: The Marketing Hub offers a full suite of print and digital marketing templates and services to help promote 
vaccines as a year-round service in your community. 

Workflow: You can treat the vaccine process like any other prescription in the pharmacy. When the patient arrives for 
a vaccine, the technician can provide forms and collect the paperwork needed for screening and billing. This gives the 
pharmacist time to focus on the screening process and administration.

https://connect.mckesson.com/
https://marketinghub.mckesson.com/marketinghub/mksn/login?targetUrl=RelayState=Deeplink%3dCUSTOMURL%26url%3dUserJCatalog.aspx%3fcategory%3d194


Health Mart is proud to be a member of the McKesson family, sharing in the collective industry 
knowledge and experience residing within all of the McKesson corporate affiliates. Since 1833, 
McKesson has been committed to the success of independent pharmacies through the delivery of 
innovative programs and reliable distribution services. Learn more at mckesson.com.
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* Program managed by PrescribeWellness. McKesson is not responsible for the accuracy, efficacy, reliability or results of the programs offered by third parties.
1 Dudzinski R. “Immunizations: Shot in the arm for retail pharmacy.” Chain Drug Review website. August 29, 2017. chaindrugreview.com/immunizations-shot-in-the-arm-for-retail-pharmacy. 

Turn immunizations into year-round profits
Enroll in the Health Mart Retail Vaccine Program: my.HealthMart.com 

Ask an expert: healthmartoperations@mckesson.com

MYTH FACT

Vaccine reimbursement rules are  
too complicated and confusing.

You have options: Do-it-yourself or  
do-it-for-me resources.

Do-it-yourself resources: Your Guide to Medicare Part B Reimbursement can help with setting up Medicare billing  
for vaccines. 

Do-it-for-me resources: Take advantage of Health Mart’s partnership with Electronic Billing Services (EBS) to assist 
with your billing questions and leverage their consulting services. You can also save time and frustration by outsourcing 
billing and reconciliation entirely through a third-party vendor like EBS.

MYTH FACT
 If I offer vaccines, I risk upsetting 
local physicians by taking business 
away from them.

 Pharmacies offer convenience,  
access and extended hours to reach 
more patients.

Pharmacists and physicians should work together, particularly with vaccines that require a two- to three-dose series. Since 
patients typically visit the pharmacy more than their physician, a patient may go to their doctor’s office for the first dose series 
and visit their local pharmacy for subsequent doses. Show your collaboration with physicians through state registries and 
documentation. Frequent engagement with patients positions your pharmacy as a key partner in helping the physician meet 
relevant quality measures.

MYTH FACT

There’s not enough space to store or 
administer vaccines. There’s no one-size-fits-all approach.

The CDC recommends purpose-built or pharmaceutical-grade units designed to either refrigerate or freeze. These units can 
be compact, under-the-counter style or large to meet the needs of your pharmacy. In terms of physical space, you don’t need a 
private exam room to administer vaccines. Something as simple as a privacy curtain would work.

https://www.chaindrugreview.com/immunizations-shot-in-the-arm-for-retail-pharmacy?rel=0
https://tinyurl.com/y6saljbq
mailto:healthmartoperations%40mckesson.com?subject=
https://cdn.agilitycms.com/mckesson/RegOps/Documents/Immunizations/Medicare-Part-B-Guide.pdf
https://cdn.agilitycms.com/mckesson/RegOps/Documents/Immunizations/EBS-Vaccine-Sales-Sheet.pdf
https://www.cdc.gov/

